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Abstract

Data from previous studies compared two celebrity fan communities and their superstar honorees. This comparison included the nature of the fan-celebrity interaction, the nature of fans’ interactions with each other, and motivations fans reported for their participation in the fandom of the target celebrity. A structured, focused, and largely qualitative post hoc comparison of the cases of Michael Jackson compared to Josh Groban fandoms make up this discussion with each case study set in a different time in media history. The researcher used ethnographic participant-observer methods to collect much of the data for this research with findings reported from both previously published articles and also research notes kept on the two tours. The likely impact of the Internet on such relationships, the differing personalities of the celebrities, and the changing nature of media and how that may affect fandoms are discussed. Toffler’s (1991) “demassified” media is offered as a partial explanation for why the nature of fan celebrity interaction might be changing as the 21st century progresses. 
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As long as there have been musical performers, there have been musical superstars. When Franz Liszt took the stage in 1839, women swooned and threw their garters at him (Parker, 1994), a reaction more likely to be associated in modern times with Elvis, Sinatra, or the Beatles. Cavicchi (2007) recognized the origins of modern day fandoms in the followers of 19th century musicians and recognized the patterns of attachment behavior that led to what we today call a “fan.” 
This analysis will address the following issues: What are the characteristics of a superstar that are universal and cross time periods, and what are the characteristics of a given superstar that reflect both the time lived in and the artist’s individuality? What are the characteristics and motivations of audience members such that they react in an emotional way to the celebrity/artist of interest?

Fan studies, particularly in psychology, have lacked any focused attempts to explain the creation of superstars. Haspel (2006), summarizing fan studies in psychology, failed to locate any systematic attempt to explain emotional reactions fans have to these artists. Stever (1991a) surveyed fans about their motivations for being a fan and found that talent, admirable personal qualities, and physical attractiveness were all factors reported as being important in their interest in a target celebrity. 
Stark (in Whitehead, 2005) talked about the lack of analysis of the phenomenon surrounding the Beatles:


To a certain extent, almost all the books about the Beatles—even the so-


called objective histories—are a form of fan literature: “Don’t tell me what it 


means, just tell me again what happened,” is the way a critic once put it. 


As such, these books always seem to me to miss the key elements of our 


modern version of the greatest story ever told. They tell the what, without 


ever really explaining the why. 
Scholars who study fans have acknowledged the power that superstars appear to have over their audiences. Dell (1998) saw expression of female desire through screaming at superstars as a kind of out of control sexuality that was usually deemed inappropriate, particularly at the times of both Elvis and the Beatles. Hills (2002), in his discussion on auto-ethnography, explored the ways that Wise (1990) and others have tried to engage their own fandom in retrospect as fan scholars. Wise, an Elvis fan, acknowledged that female fans were “overwhelmed by his animal magnetism” (1990, p. 392) but at the same time reported that her own fandom had “nothing to do with sex, nothing even to do with romance. The overwhelming feelings and memories were of warmth and affection for a very dear friend” (1990 p. 395). 
Hills also discussed fans as celebrity impersonators and interpreted the culture of Elvis impersonators as “blurring the lines between self and other” (2002, p. 171). While retrospective analyses of superstars like Elvis (Hinerman, 1992; Marcus, 1991; Rodman, 1996), made after the artist is dead, are fairly common, the collecting of data during the career and lifetime of the artist is much less common. Gamson (1994) discussed the process by which artists become celebrities and quoted a fan as saying “Next to Jesus, I think Elvis was one of the greatest people that ever lived” and “there will never be another entertainer like Elvis” (p. 159). Data collected after the death of an artist described a different dynamic between fan, the artist, and his or her work. Likewise, Scodari (2007) wrote her analysis based on fans’ discussion of the Beatles after the death of Lennon. Study of fan/celebrity relationships as they are occurring was and continues to be rare. 

One exception would be Cavicchi (1998) who discussed fandom as a Western phenomenon beginning in the late 1700’s and coinciding with the advent of industrial capitalism. As a participant observer, he found that the superstar fandom of Bruce Springsteen was driven by live performances and observed that “….few cultural studies scholars have ventured out to speak to fans and ask them about their fandom…” (p. 8), … He saw fandom as a “significant relationship with a performer.” (p. 19). He further observed that “a performance generates certain feelings of connection or exhilaration which are specific to the performance….fans report a…kind of high, which includes feelings of exhilaration, connection with the performer, and a sense of unity with other participants.” (p. 90). 

Giles (2002) discussed the subject of “authenticity” and the choice an artist makes to expose the “inner self.” Scholars often suggested that fame is a product of technique rather than merit (Gamson, 1994). However Babcock’s (1989) dramaturgic perspective on person perception considered that everyone is a person playing a role on a stage. Therefore, if celebrities do this, it is not noteworthy because everyone engages in this sort of personal manipulation of one’s own image. Rodman (1996) suggested that fans, rather than being manipulated into relationships with celebrities, are co-constructors of these relationships.

Music stars in particular are judged on the basis of how authentically they represent their music. According to Marshall (1997), “Commitment in this context refers to the audience’s close and intimate relationship to the pop star as well as the way in which the artist conveys his or her authenticity in representing the audience” (p. 163). 

Horton & Wohl (1956) defined fan-celebrity relationships as one-way interactions engaged in by the fan but not reciprocated by the celebrity, what they called a parasocial interaction. While some perspectives on parasocial relationships are negative, (Gamson, 1994; Schickel, 2000) viewing them as pseudo-relationships and not a normal part of social life, other writers recognized the real impact that relationships with celebrities can have on the lives of fans. 
Turner (2004) pointed to the genuine grief people felt with the death of Princess Diana in 1998. Jenson (1992) and Jenkins (1992) both challenged the pathologizing of the fan experience, pointing out that pathological behavior (i.e. erotomania, stalking) was not representative of the mainstream fan experience. Turner called into question scholarly reluctance to consider fan/celebrity relationships as a “normal component of modern social relations” (p. 91). Rojek (2001) suggested that our attitude toward mediated interaction with celebrities needed to be restructured in light of its common place in society today. Increasingly personal contact through media has changed the nature and function of parasocial interaction. 

Marshall’s (1997) discussion of New Kids on the Block focused on elements of superstardom common for stars whose primary appeal is to teenagers. Identity with various youth subcultures plays a major role in what appeals to younger audiences. The star as a non-threatening sexual figure is a key to the appeal of young male stars to prepubescent girls. Superstars whose fans are primarily adults might have different factors contributing to their appeal for adult fans. 

This paper is a focused comparison of two case studies. George and Bennet (2005) proposed that when comparative case studies are done, they are best conducted by a single researcher, and agreed that three things need to be defined. First, these two cases are a subset of the universe of cases of superstar fandoms as have occurred throughout the history of music performance. Superstars of music are defined as artists whose work created a frenzy of emotional expression by their audiences as reported by those who were there, or more recently, as recorded by visual media or as observed and noted by researchers. Frank Sinatra, the Beatles, Elvis Presley, and Michael Jackson were all examples of superstar mania. Historically, artists like Liszt and Mozart also elicited these audience reactions suggesting that this is not a new phenomenon (Cavicchi, 2007). 
Secondly the objective is to describe the relationship between superstars and their fans in order to understand the impact these have on the participants. Finally, standardized general questions should be asked of each case:

· How does fan/celebrity interaction happen for each group studied?

· How do fans in each group meet each other or network (which speaks to the growth of the fandom over time)? 

· What motivates the attachment to the celebrity object?
The theoretical perspective of this paper combines theories of adult development with parasocial interaction theory and research. Both cases analyzed here are primarily adult fandoms.  Each case is a snapshot of the fandom in time. No claims are made for the Jackson fandom, in particular, outside of the scope of the years it was studied (1988 to 1992). 

Method

A post hoc comparative analysis is offered of two fandoms from which extensive data has been collected, and with whose fans the researcher has had participant-observer interaction. Table 1 presents the basic demographic characteristics of both the celebrities and the fans surveyed for this study. 

Table 1  Demographic information on fans and celebrities. 

	Celebrity
	Years of Study
	Gender of Fans
	Age of Fans
	Age of Celebrity

	Michael 
Jackson
	1988-1992

N=367
	78% Female

22% Male
	M=25.9/SD=10.1

M=23 /  SD=7.8
	30-34

	Josh 

Groban
	2005-2009

N=406
	88% Female

12% Male 
	M=40.7/SD=15.6
M=39.5/SD=15.8
	24-28


Note.—Data taken from Stever (1991a) and Stever (2008). 

Previous papers have described the methods for data collection and analysis, and these included surveys (with factor analysis, comparison of means, and reporting of descriptive data), observations (with field notes taken and analyzed in each case), interviews, and correspondence, both via e-mail and physical mail (Stever, 1991a, 1991b, 1994, 1995, 2008, 2009a, 2009b, 2010, 2011).  All six sources of evidence traditionally used in case studies have been used in each case: documentation, archival records, interviews, direct observations, participant-observations, and physical artifacts (Yin, 2009). A constant comparison method of study is used wherein documents, surveys and field notes are compared and contrasted in order to come to conclusions about these two groups.

In this discussion, while every effort is made to protect the anonymity of the participants and/or those observed, some of the analysis involves public documents (i.e. news interviews), and media events that are well known to many. The identity of the superstars themselves is revealed only in order to put the discussion into the correct cultural context for the reader. The analysis included their public behaviors, words, and performances which are part of the public domain of the media.  IRB exempt status was obtained for the direct data collection methods used in this study. 

This study of Michael Jackson fans began in 1988 with several surveys totaling close to 1000 fans at 10 concerts on the Bad tour, and fans were also interviewed in 1992 at four additional concerts on the Dangerous tour in England (tours were named for the albums they were promoting). Jackson’s superstar status is firm, his Thriller album being the second biggest selling album of all time in the US, with 29 million copies sold (Christman, 2009). His other albums have all sold in the millions as well. Focus was on the study of these fans for the time period of 1988 to 1992. As a result, the public image crisis Jackson experienced in the 90’s and into the 21st century had not yet taken place and was not a factor in the study. As to Jackson’s ability to stir fans into a frenzy, archival footage of the Bad Tour shows groups of fans crying hysterically, passing out, and otherwise reacting in an extremely emotional way to Jackson. This was recorded on TV specials and also observed first hand during the study. 

The study of Josh Groban fans included a survey of over 400 fans on the Awake tour in 2007, attendance at thirty-two concerts in the US, Canada, and Europe, and in-depth interviews with more than 30 fans. Groban beat the record of Elvis Presley for holiday albums sold and most weeks at number one for Noel (Mayfield, 2007). With sales of over 25 million albums, and sold out concerts throughout North America and Europe, Groban sang for the 2004 Winter Olympics, the Super Bowl, the World Series, the inauguration of President Obama, and other prominent events. Groban fans showed the same behaviors towards Groban that have defined other superstar fandoms over the years and this emotional reaction was observed first-hand. 
In addition, various media productions archived fan behavior, including the video of the Salt Lake City concert from the Awake Tour in 2007, and the Live at the Greek concert from 2004. Faced with Groban in person, some fans reacted with tears and were visibly shaken by being in his presence. On a recent Oprah Winfrey show, a 22 year old fan named Savanna was surprised in the audience by Groban taking her hand, walking her to the stage and singing to her. She was unable to speak or react, with disbelief and denial characterizing the encounter. The ability of selected celebrity musical stars to elicit such a response from adult fans is the phenomenon of interest for this study.                      

Results

Commonalities

The Celebrity Appeal Questionnaire (Stever, 1991a, 2008) asked fans about roles celebrities play in society and whether or not those roles are important.  See Table 2 for comparative ratings of the two celebrities by their respective fans.
Table 2—Celebrity Appeal Questionnaire Means and Standard Deviations on 5 point Likert Scale Ratings by Fans (Stever, 1991a, 2008). 

	
	Michael Jackson
	Josh Groban 

	Talented
	
4.8 (.7)

	5.0 (.2)

	Musical
	4.8 (.6)
	5.0 (.3)

	Entertainer
	4.7 (.8)
	4.7 (.6)

	Artistic
	4.7 (.7)
	4.7 (.7)

	Creative
	4.7 (.6)
	4.9 (.4)

	Total Overall Talent 
	23.7/25
	24.3/25

	Determined
	4.4 (1.0)
	4.6 (.7)

	Hard-Working
	4.4 (1.0)
	4.8 (.5)

	Charismatic
	4.0 (1.2)
	4.8 (.6)

	Helpful
	3.7 (1.3)
	4.5 (.8)

	Honest
	3.9 (1.2)
	4.7 (.6)

	Generous
	4.1 (1.2)
	4.7 (.6)

	Caring
	4.1 (1.1)
	4.7 (.6)

	Wise
	3.6 (1.3)
	4.1 (.9)

	Total Role Model
	32.2/40
	36.9/40

	Attractive
	3.1 (1.5)
	4.5 (.9)

	Sexy
	2.8 (1.5)
	4.2 (1.0)

	Good Looking
	3.2 (1.5)
	4.6 (.8)

	Appealing
	3.8 (1.4)
	4.7 (.7)

	Total Attractiveness
	12.9/20
	18.0/20


Note: The differences in totals, particularly on attractiveness, is affected by the higher percentage of men in Jackson’s sampled fan base. Men tended to give lower ratings on these scales for both artists. 

On the 2008 version of the questionnaire, fans were asked to rank order three statements, including the above item about being more than an entertainer, one stating that the celebrity’s most important role was as an entertainer, and one that the celebrity was a sex symbol. Groban fans indicated that his most important role was as a role model and leader in trying to make the world a better place, indeed 75% indicated this as his most important role. 
Interview data in each case reinforced the idea that these two artists were seen as agents for positive change. Jackson’s activities for charity and his contributions to organizations like The Make a Wish Foundation were widely known by the fans. Groban had the added distinction of an organized charity foundation that supported numerous causes for children. Fans had the opportunity to participate in Groban’s charity through Grobanites for Charity, an organization run by fan volunteers.  

Each of these men also received very high rankings in the area of talent. It was clear that many fans are dedicated to an artist because of the perceived high quality of their work. 

Popular writings about female fans of male artists have emphasized sexual attraction and the part this plays in motivating fan interest (Bream, 2005; Frost, 2007; Laster, 2007).  Some scholarly writings also reflect this emphasis (Cohen, 1997; Dell, 1998; Ehrenreich, Hess & Jacobs, 1992). While it is true that many fans expressed this kind of attraction for men like Jackson or Groban, the assumption that all or even most of them hold this interest is flawed. Adult attachments to celebrities mimic a number of “real life” relationships, and the adult romantic relationship is only one of those. For some fans, the artist is viewed as a vicarious friend, family member, coworker, or source of inspiration, with romantic feelings playing either a very small part in the attraction, or no part at all (Stever, 1994). This observation mirrored the account of Wise (1990) when discussing her Elvis fandom as earlier reported in this paper. 

However, as with New Kids on the Block (Marshall, 1997), the largest percentage of songs by both artists dealt with love or relationships, a genre traditionally appealing to women. This could be a reason why both superstar fan bases were 78-88% women. 

A recurring theme in interviews with both groups of fans was the role the artist’s music played in the life of the fan. One fan who was part of the study in 1990 recently commented, upon Jackson’s death, that “it feels like the soundtrack of my life has ended.” It was common for African American fans in particular to report that the Jackson 5 and Michael Jackson and their music defined the culture for their childhood and adolescence and that seeing the Jackson 5 on the Ed Sullivan show in 1971 was a defining moment for African American culture in the United States. 
Groban’s fans also reported the powerful impact of his music on their lives. One fan indicated that during her chemotherapy in her fight against cancer, the song Believe was what she listened to during treatments and that the song alleviated her pain and gave her an enhanced outlook on her recovery. To Where You Are, a song about the passing of a loved one and the connection that remains with that person, is a song that fans reported as having a huge impact on their grieving process.  You Raise Me Up was commonly cited as a source of inspiration as well. The connection that people have with music appeared to translate into connections with the performers. Fans also often reported that seeing a live performance of a song that one has heard repeatedly from an album or on the radio has the power to elicit an emotional reaction. 

Both of these artists had occasional “problem” fans (as do most celebrities) who suffered from delusional, erotomanic or other kinds of disorders. Erotomania is a form of schizophrenia affecting individuals who believe persons of higher status are in love with them. Since these two fan bases draw from a similar demographic (80% women; Ages 25-65+), they seemed to be equally at risk for having erotomanic fans—as middle aged women are the ones who are most at risk for this disorder (Brune & Schroder, 2003).  
Indeed, each of these men had one or more fans who suffered from erotomania. One of Jackson’s problem fans called herself “Billie Jean Jackson” and featured prominently in media about him as she came before the courts time and again, most recently on March 10, 2009 (Kelly, 2009). Groban’s management and security have “contained” the problem fans surrounding his career and these have not come up in the media. 

On both tours, there were fans who traveled significant distances to see repeat performances. Jackson had a small group of very ardent fans on the Bad tour who saw most of the shows on this 128 concert tour which started in Japan in 1987 and ended in Los Angeles in January, 1989. Five fans were interviewed who had attended most or all of the shows. One woman reported that she had suffered from a drug addiction when she discovered Jackson, and it was her belief that she had knowingly traded one addiction for another, using the “high” of the concert experience as a replacement for drugs. Contributing to this was her conversion to the Jehovah Witnesses, Jackson’s identified religious affiliation at that time. This woman had only a small source of funds and traveled as inexpensively as possible. 
Two affluent women who followed the entire tour appeared to have romantic fixations on Jackson and were using all means to meet and engage with him (including the minor celebrity status of one of these women). They were successful in being invited to his hotel room and had extensive conversations with him (their self-report validated by external sources). 
Another woman who attended a large number of concerts used sex to gain access through backstage workers who had the power to grant that. While all of the fans interviewed who attended most of the concerts were women, there were also a few men who attended multiple concerts and were very devoted to Jackson. A subgroup of male fans became Jackson impersonators and at least one had extensive reconstructive surgery to enhance his resemblance. At least six fans were encountered during the course of the tour who were remaining in the US on expired Visa’s in order to be near Jackson. One was apprehended and deported.  
On the Groban Awake Tour, no fans were encountered who had attended most or all of the concerts. There were fans who had attended up to as many as 70 shows on either the Closer Tour (2003-2005) or 40 shows on the Awake Tour (2007), this of a potential 154 shows for Closer and 85 shows for Awake. Many of these worked with Groban’s charity foundation and attended, in part, to do work at charity events held in conjunction with the concerts. Overall, the reasons for attending multiple shows on the Groban tour appeared to be motivated by less extreme situations than those on the Jackson tour for those interviewed. The reported motivations for attending multiple concerts included the desire for travel, work with Groban’s charity, pursuit of amateur photography, and reconnection with friends, although no one denied that Groban himself was a principle motivation for attending these concerts. 
At least a dozen fans reported that attending concerts were combined with trips to Europe (from the US) for fans who had never had the opportunity to travel this way before.  Likewise, fans traveled to the US from Europe in the same way. Knowing people, both as a source for accommodation and also as a source for travel information was a big advantage to fans who had not been to a country before. While a larger percentage of fans who traveled to multiple shows were women, there were men who did this as well. No fans were encountered who had the expired travel VISA situation that the Jacksons fans had although it is possible that 9/11 played a part in that with increased security for entering and remaining in the US in place. 
Groban has not elicited the impersonators that Jackson did, or at least he hasn’t yet in his career. As already mentioned (Hills, 2002), impersonator cultures are often involved in a blurring of lines between self and the celebrity. Indeed, one prominent Jackson impersonator had obtained plastic surgery to enhance his resemblance, and was in a long-term relationship with a Jackson fan who clearly had transferred her romantic fixation with Jackson to this look-alike. Jackson impersonators worked hard to perfect both his signature moves as well as his distinctive look and style of dress, as well as his style of singing. What is distinctive about Groban is his voice. He doesn’t have a particularly identifiable style of dress or any dance moves. While he didn’t attract impersonators, his vocal style was one of the most imitated on American Idol, where Groban songs like You Raise Me Up were among those most frequently performed. 
Fans of both artists had extensive memorabilia collections, with CD’s, albums, photos, cardboard stand-ups, fan generated artwork, posters, limited edition commercial items, t-shirts, buttons and other items being equally common in both groups. Having a room in one’s home that features such collections was common in both fandoms as well. Exhaustive collections of video and audio recordings of performances were very common in both fandoms, with bootleg audio or video recordings being circulated within a network of insiders also being extensive. 

Jackson and Groban were both musical superstars whose careers were launched via television. Jackson first came into the public eye on the Ed Sullivan Show in 1973 and that appearance was followed by numerous variety shows including The Jacksons variety show where musical performances were supplemented by skits and dialogues. Then in 1983, Jackson became the first and arguably most successful artist to utilize the new medium of music television (MTV) with videos that told stories instead of just recording performances. Billie Jean, Beat It and Thriller all became exemplars for a new kind of video genre that revitalized a flagging music industry (Rock and Roll Hall of Fame, 2001). 

In a similar fashion, Groban had his first big exposure for his career on the television show Ally McBeal in 2001. The next morning, television studios were flooded with record numbers of telephone calls with viewers wanting to know about the young man who had sung on the show. The appearance was so successful that Ally McBeal producers had Groban back later that year for a repeat performance. A 20 minute mini-documentary on the television show 20/20 was the next big break for Groban, and this program launched the debut album Josh Groban from obscurity to 12th place on the Billboard top 100 albums. From that point on, significant television performances on programs from Oprah Winfrey and Ellen to the Super Bowl (2004) and the 2004 Winter Olympics served to keep Groban in the public eye (Brown, 2001; Dizon, 2004). 

In summary, according the responses to the Celebrity Appeal Questionnaire (Stever, 1991a, 2008), both artists were seen as forces for positive change in the world at the time fans were surveyed. There were multiple motivations for being a fan in both groups and these included the talent of the artist, seeing him as a romantic figure, and admiring his influence. The power of the music itself was cited often in both cases. Both groups had extreme or problematic individuals but in each case those fans were a very small minority. Fans engaged in travel in order to see the artist in concert and seemed equally likely to invest in large collections of memorabilia as well. Television was a primary medium for marketing both artists. 
Differences

One appreciable difference between the two artists and their tours was the opportunity to meet the artist in person. Few Jackson fans were interviewed who had met him in person, and those who had had found their own way to do so, meaning they rarely went through official channels for their meetings. The behavior of many fans would qualify as stalking except that Jackson encouraged the fans who did this in almost every case, making it reasonable to question the validity of this label for this specific case. Jackson had a penthouse suite in Westwood, CA in the late 80’s and the “serious” fans all knew where it was (this included some of those same individuals who had followed the tour). They would wait for him there when they knew he was in residence, and on occasion he would stop to chat or sign an autograph. From the reports, it appeared that he stopped if he recognized the fans from other encounters. 
 The Jackson family also owned a house in Encino and almost every fan interviewed knew about the “house on Hayvenhurst.” This property was observed on half a dozen occasions and each time a gathering of fans stood in front of the house. The Jacksons had a guard station there (and a fence around the home) and it was common for the Jackson family members to wave to the fans, or even stop to talk. Fans reported being allowed onto the grounds in the wee hours of the night by some of the guards, something about which the family seemed unaware.  Fans who were there were frequently from Europe or Japan and considered this stop at the Jackson house part of their United States and Hollywood sightseeing experience. 

This may be the biggest difference between the two artists and their fans, as in no case was anything even approximating this behavior acceptable for the Groban fans. Indeed, Groban fans were very sensitive to the term “stalking” and most of them avoided anything that even gave the appearance of this behavior. A notable exception was fans who discovered what hotel Groban was staying in and would wait for him in the lobby or outside the hotel near his tour buses (easily recognizable as the same buses were used throughout the tour). Again, behavior that might have been labeled stalking usually was not because Groban appeared to encourage this behavior by talking to fans, posing for photographs, and signing autographs. But this was an environment within which he was surrounded by his security and management, so again, the label of “stalking” didn’t appear to apply (as it would at someone’s private residence or place of business where they would be encountered alone and unprotected as was the case with Jackson). The only report from a fan who had encountered Groban at his home was a case where the fan was dealt with severely and not rewarded for the behavior. The boundaries appeared to be clear for what was acceptable and what was not. 

Meeting Groban was easy compared to meeting Jackson. This was true, in part, because many official opportunities for such meetings were provided. Fans could win backstage pass contests that allowed them a meeting, a photo and an autograph. Approximately 30 to 100 fans per concert had this opportunity. At about 1 in 3 concerts on the Awake 2007 tour, Groban would come out after the show by his tour buses and do an informal autograph signing to accommodate fans who had not been lucky enough to win passes. In addition, official CD signings were held with each CD release (Closer and Awake) both in Los Angeles and in New York City. 
With Groban’s most recent CD release (Illuminations), he also did signings in Chicago and Toronto. So far on the current tour he has come out to sign autographs after every show. Fans had feared that greater success and popularity would mean less access to Groban but the trend seems to be exactly the opposite with Groban increasing the number of signings and fan meetings he is doing. Charity events afforded another opportunity to meet Groban, as he does frequent events of this type, although this kind of meeting was definitely limited to more affluent fans who could afford an event ticket that might cost anywhere from $250 to $5000 or more. Groban appeared to enjoy meeting the fans and seemed to go out of his way to do so. 

The relative ease with which one could meet Groban compared to Jackson speaks to another major difference. While Jackson was shrouded in a mystique and eccentricity because of his remoteness, Groban was more of a “boy next door” figure with an everyday “I’m just like anyone else” persona that he referred to often in his media interviews. Jackson was frequent tabloid material with many of the stories about his odd behavior coming from his own publicity people (Giles, 2002), e.g., reports that he slept in a hyperbaric chamber, or that he wanted to buy the elephant man’s bones, and that he spent all his time with his chimpanzee, Bubbles. 
By contrast, Groban almost never appeared in the tabloids. So by 1988, Jackson has become a remote and inaccessible figure for his fans, while Groban, from the beginning of his career, was quite connected to his fan base, speaking to them often through video blogs, postings on his web site, and web sites like Twitter. One could speculate that Jackson was remote because in 1988 to 1992 there was no Internet for most fans, but up until his death in 2009, Jackson never chose to avail himself of web sites or blogs or any of the other devices that would have been available to him in order to talk to the fans. This suggested that the difference could have been more one of personality of the artist than availability of the technology. 
On the other hand, the relative ages of the artists could also have been a factor, as Jackson would not have grown up with computer technology the way Groban would have. Groban was on the Internet from the first day of his success as a star, after his first appearance on Ally McBeal began to win him a fan base. On the early days of his web site, he was a frequent poster and the early fans had the opportunity to know him quite well. 

Jackson represented celebrities who saw self-promotion as a distancing of oneself from the public in an attempt to promote a sense of mystique. Other big name artists from the same era who had similar relationships with the public included Madonna, Prince, McCartney, Springsteen and George Michael. It was rare to meet the fan in any of these fan groups who had met the artist or who knew the artist in a real-life way. This is not to say that people who had met stars were nonexistent, indeed at least a dozen fans were interviewed who had met Jackson, but rather that the experience was a great deal rarer. 

Jackson’s fans during the Bad and Dangerous tours met each other and networked using ads in fan magazines, or meetings at concerts or other live events, and they stayed connected through letters and phone calls. Groban fans stayed in touch principally through e-mail and web site postings. This is a difference that is clearly a reflection of growing Internet technology and changing societal norms on how people meet and communicate.   

To summarize, differences seemed to be a factor of both the times, the personality of the artist, but also the availability of technology for networking among fans and also with the artist. 

Comparing the Size of the Two Fan Groups

It is difficult to estimate with precision the respective sizes of each star’s active fan base at the time of each study. Indeed, since Jackson is the better known more “famous” name, it would be easy to assume that he had the larger active fan base. However this was not the case and there are several specific reasons why the active fan base of Groban was larger than was the organized active fan base for Jackson. 
First of all, the official fan club for Jackson was run by employees who were poorly organized and not particularly well motivated. Dues for the fan club were $15 per year, and yet once a fan had sent in his or her money, all they ever received was a letter welcoming them to membership and a photo or two. Many fans (at least fifty that I heard from) from outside the United States who sent in money received nothing at all. As a result, small unofficial fan clubs for Jackson were common.
In 1989 I attended “Michaelfest” in Denver, CO where about 90 fans had gathered to celebrate their fandom and also to present Jackson’s official representatives with a quilt they had made for him. Each fan had produced a block for this quilt and it was very nice. When Michael received this quilt, he sent back a video and photographs of himself with the quilt to the fans involved. He was reported to be very moved by the gift and the fact that several of his highest ranking employees came to receive it on his behalf speaks to the significance Jackson placed on this gift. This was the largest active fan club for Jackson that I found worldwide (and several years later reportedly did become “official”). There was a second group in England who produced a fan magazine for Jackson called “Off The Wall.” Editor Adrian Grant was a 19 year old Englishman of African descent who eventually was so successful with this magazine that he was invited to Jackson’s home, Neverland, and was allowed to take the only published photographs of that property to that date (this in 1990). 
Subscriptions to this magazine grew to over 25,000. It appeared that the magazine was filling a void left by the poorly run (possibly fraudulent) official fan club. Jackson fandom had unofficial groups that were small that had been organized out of frustration for the lack of anything coming from the official fan club and had the one magazine in England that was endorsed by Jackson but never really gained “official” status. 
Groban’s organized fandom is much larger, principally because the employees who run it for him are involved and interested. Warner Brothers Music assigns an employee to oversee the Internet fan club site which is well moderated and frequently updated and very professional. An auxiliary organization called “Grobanites for Charity” (GFC) was formed in 2004 and is headed up by a board of eight volunteer women in addition to Groban’s own parents and younger brother who all serve the charity as officers. The Josh Groban Foundation oversees the expenditure of funds raised by GFC. The official fan club web site has had well over 20,000 members since it was organized in 2003. Grobanites for Charity had active members in every state and has raised about one million dollars for the Foundation in the past six years. 

One other way to compare the size of the two fandoms is by tours and ticket sales. Comparing Jackson’s Bad and Dangerous tours (1988 and 1992 respectively) with Groban’s Closer and Awake tours (2003 and 2007 respectively), tickets sales and venue sizes were comparable for the United States. For example, Jackson played the Irvine Meadows Amphitheater (15,000 seats) in October, 1988 and the Los Angeles Sports Arena (18,000 seats) in January, 1989 and sold out all eight shows. Groban played seven venues (about 18,000 seats each) in Southern California on the 2007 Awake tour, selling out each venue for comparable ticket sales. While Jackson had bigger fan followings in places like Japan and Europe where Groban has just begun to promote his music, for the United States and Canada, ticket sales overall have been comparable. 
Album sales are not a useful measure of comparable popularity as marketing for music has changed appreciably in twenty years. The Internet has been a huge influence on CD sales, and while fan followings are larger and more organized, album sales have suffered from illegal file sharing, and the tendency to buy individual songs instead of complete albums. However, Groban’s new Illuminations, released November of 2010, was already platinum (sales of 1 million CD’s) by January, 2011 speaking to an unusual ability to sell complete CD’s in a soft market and difficult economy. 
Implications and Future Studies
From the data in these two cases, several conclusions can be drawn. Most obvious is the conclusion that fandoms have changed as a result of the Internet. Fans interact differently with each other and they potentially can interact more and differently with the artist if the artist chooses to use the technology to reach out. 

In the late 80’s, “stalking” of celebrities had not yet become a major theme in the media, and fans were not self-conscious about being labeled a “stalker.” By 2006, the societal attitudes about this had changed significantly and the fans’ fears of being perceived in this way were considerably heightened.

However celebrity fear may have been greater in the late 1980’s compared to 2005-2009, possibly as a result of three high profile celebrity shootings in the 1980’s, the ones involving Mark David Chapman who shot and killed John Lennon, Robert Bardo who shot and killed Rebecca Shaeffer, and John Hinkley who shot President Reagan. Pop superstars of the late 1980’s did not come out to meet fans or sign autographs for them. Pop superstars in the early 2000’s seem to do this fairly regularly as Josh Groban but also Michael Bublé and others were observed doing this. 

Groban appeared to represent celebrities who see familiarity and a revelation of the “true” self as a way to build a more authentic connection with the fan base and the public.  Use of the Internet to provide a sense of intimacy is a cornerstone of the fan/celebrity relationship in these cases. Twitter, blogs and fan web sites are among the tools used to establish an authentic connection with fans. Jackson did not appear to seek out such an intimacy with his fans at large although a very small number of selected (by Jackson) fans did get to know him quite well. 

Of all media, television is the most likely to bring celebrities into the intimacy of our homes (Horton & Wohl, 1956). Jackson benefited from this in his early career, although after 1983 most of his television time was on MTV with scripted videos set to film and very few impromptu or candid appearances. This could correspond to the shifting from a more “boy next door” image that he had with the Jackson 5 to his later image as an eccentric mystery man. In general, television provides familiarity rather than distance for the celebrity (Marshall, 1997), and both artists appeared to have benefited from this. 

Superstars on the order of Michael Jackson appeared to be less common today than they were 20 years ago. Toffler (1991) argued that we were moving from mass media to a “demassified” media where viewing groups are more splintered and specialized. Add to this the fact that CD sales have fallen with the advent of digital media (iTunes etc.), and it is much less common for artists to sell huge amounts of their products. Demassified media could be another explanation for why superstars are closer to their fans (i.e. meet them more often and communicate with them more often) and why they seem less fearful when reaching out to the public.  

Was the mystique surrounding Michael Jackson encouraged by the times compared to Josh Groban, who was perceived more as “the boy next door?”; or, was this a product of their differing personalities? Further comparisons from both eras would help to sort out this distinction. The recent addition of social networking web sites like Twitter have added to the dialogue between Josh Groban and his fans, and this is a resource that numerous 21st century celebrities are using. The impact of Twitter on this relationship would make an interesting future study.

This study adds to the body of scholarly work on fans by describing fan attitudes and behaviors in two case studies of superstar fandom. While some discussion of superstars like Elvis or the Beatles can be found in the literature (Ehrenreich, Hess, & Jacobs, 1992; Hinerman, 1992; Marcus, 1991; Rodman, 1996; Scodari, 2007; Wise, 1990), systematic, in-depth studies of these phenomena over a period of years with consistent contact with current fans have been lacking. 
Neither of these studies would be classified as auto-ethnography as the researcher was not a fan of either of these artists before the study began. The process of becoming a fan was an important one in developing understanding of participant meanings, an important theme in the interpretivist tradition of ethnography. 

Data from this study gathered for each case, each over a four year period, allowed the researcher to consider both observations of fan behavior and self-report of fans’ motivations. Further case studies of this type are needed in order to consider further variations based on variables like the artist’s age, culture, gender, performance medium and personality. This discussion has focused on music fans and musical artists. Different conclusions might be drawn when looking at other types of celebrities, i.e. television actors, sports stars, or movie stars.  
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